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Section 1
Question 1
CAPS are a form of regulation of health care services prices in the commercial market whereby it controls the maximum and minimum prices of healthcare services.
It has two elements the base and multiple prices. The base price regulates all the health care services to be medium, this is the most important element in the health care services prices because it influences the market dynamics. The multiple can set varying market prices of the health care prices according to the market in fluctuations. The health care services in the other countries are priced as per the production of the services which makes the difference between the prices of the United States locally and internally. Locally the health care prices have medium prices that make it easy for the people to access the services at low prices, as compared to the world markets (Rooney, 2009).
Question 2
I will answer that, the new program should not be rolled out before they assess the risk of the program to the health of the clients .the risk for cardiovascular problems should be addressed before the program starts in the center because it can affect the market of the program if it turns out to have more risks than anticipated. The perception of the people about the quality of the sister hospital may change if people notice changes in the service provided by the new staff and technology provided in the hospital. People's perception of quality is that the facilities and the technology of the hospital should be of high standards and the services provided by the staff should be per the patient's needs. Quality health care means providing the patients with effective health care starting with when they need it, it should be affordable, safe, and in an effective manner. In marketing efforts, the quality of health care programs or hospitals can be addressed with the ability of the hospital or the program to provide good services that are required by the patients in a better way and it should be affordable (Kumar, et al., 2014). It should have less risk of the patient’s health. When this entire are provided in the market of the program will grow with the people experience from the program or the hospital services.
Section II
Question 1 
According to Kumar, et al., (2014), to develop a strategy to market the physician's office, the brand of the office should have consistency; evaluate the experience the office has in dealing with the patients with success in its work. Evaluate the patient's problems the physicians are going to deal with. Build a responsive website and put all this information in. Optimize for prospective patients' search engine results. Use social media to advertise in from the beginning. Use PPC and display ads for health marketing, build a blog, and become the source of the journalists. The elements that are important in the marketing of the physician office are the brand overview it is addressed with a description of the content of the physician's office work, experience, and expertise that are in the office. Competitive analysis is another element that can be addressed by the content in the social plant forms. Pricing and positioning of the office can be addressed by adding the address of the office to the social media pages and websites. The prices can be developed and kept after the description of the services offered by the physician's office. 
Question 3
Potential targets for the internal market of the hospital are the patients; the patients are the clients of the hospital and are potential targets for the internal hospital. The marketing efforts are done through advertisement on the notice boards in the hospital, referral for the new services by the hospital staff, and giving bonuses to those who use their new services while in the hospital. The marketing strategies are developing the content of the service provided to advertise on the notice boards of the hospitals. Making the hospital staff as ambassadors to market the hospital services to patients, giving the patients bonuses for using the hospital services. Hospital external market potential targets are the people who way want the services provided by the hospital which is the general population (Kumar, et al., 2014). The efforts of hospital marketing strategies are applied through social media marketing and websites. The strategies of the external market for social media include social media advertisement, creation of a website for the hospital advertisement. Community outreach campaigns for their services.    
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